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GRIFFIN — A major trans-
portation company is plan-
ning to establish a new South-
eastern regional hub in Spald-
ing County, bringing new jobs 
and a large-scale facility just 
outside Griffin.

G o v .  B r i a n  K e m p 
announced Tuesday that 
Prime Inc., a North American 
transportation company, will 
invest more than $160 million 
to build a new facility at the 
High Falls 16 Business Cen-
ter. The project is expected to 
create more than 120 full-time 
jobs, along with positions for 

more than 50 professional 
drivers.

Prime specializes in refrig-
erated, flatbed, tanker, hop-
per intermodal, and logistics 
transportation with a fleet of 
more than 7,000 units and 
more than 8,500 drivers.

“Prime, Inc.’s new campus 

Prime, Inc. bringing 120 
jobs to Spalding County

Special photo

Prime, Inc. will invest more than $160 million to establish a new 
Southeastern regional hub in Spalding County. The new facility 
will create more than 120 new, full-time jobs in addition to hiring 
over 50 professional drivers.
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GRIFFIN — Audienc -
es will take a trip to ancient 
Egypt this weekend thanks 
to Camelot Theatre’s newest 
production. The theater com-
pany will put on performanc-
es of “The Prince of Egypt” at 
Griffin Auditorium.

Based on the critically 
acclaimed DreamWorks ani-
mated film, “The Prince of 
Egypt” features music and 
lyrics by Stephen Schwartz 

and a book by Philip LaZeb-
nik. The musical includes a 
mix of new material alongside 
beloved songs from the orig-
inal film, including the Acad-
emy Award-winning “When 
You Believe.”

Like the film, this musical 
follows Moses and Ramses 
as their paths begin to con-
flict when a truth comes to 
light. As one ascends to the 
throne of Egypt and the other 
embraces his identity and 
mission to free his people, 
both are forced to confront 

destinies that will alter his-
tory.

Director Brad Fowler is no 
stranger to production feats 
like “The Prince of Egypt.” 
After putting on productions 
like “Sweeney Todd” and 
“Beetlejuice,” Fowler wel-
comes the challenge that 
“The Prince of Egypt” pres-
ents.

“There’s always going to 
be something that is going 
to make me wonder how I’m 

Camelot Theatre Company to open 
‘Prince of Egypt’ musical Friday

Special photo

Stephen Brentlinger, playing Moses, stands in front of the ensem-
ble during a scene in Camelot Theatre Company’s production of 
the Prince of Egypt.
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GRIFFIN — Monday, 
April 20 is the final day for 
voters in Spalding County to 
register and/or change their 
information prior to the May 
19 Primary Election.

VOTING 
QUALIFICATIONS

In order to register to vote 
in Spalding County and the 
State of Georgia, you must 
meet the following qualifica-
tions:

• Must be a U.S. citizen
• Must be a resident of 

Spalding County
• Must be 18 years old by 

the next election
• Cannot be ser ving a 

sentence for a felony con-
viction

• Must not have been 
adjudicated mentally incom-
petent

WAYS TO REGISTER TO 
VOTE OR MAKE 

CHANGES TO YOUR 
REGISTRATION

Complete an application 
at one of the following loca-
tions:

• Office of Elections and 
Voter Registration, 825 
Memorial Drive in Griffin

• At the Department of 
Drivers Services when you 
get your driver’s license

• On the Georgia Sec-
retary of State’s My Voter 
Page at mvp.sos.ga.gov

• Via mail by download-
ing, filing out, and mailing 
a registration form to Voter 
Registration at P.O. Box 
1087, Griffin, Ga. 30224

ADVANCED (EARLY) 
VOTING WILL TAKE 

PLACE ON
• April 27 — May 2
• May 4 — May 9
• May 11 — May 15
Advanced (early) voting 

will be held at the Elections 
Office, 825 Memorial Drive 
in Griffin.

ABSENTEE BY MAIL 
TIMELINE

• March 2 — First day to 
submit an application

Voter registration deadline for May 
19 Primary Election is April 20
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BY SPECIAL FROM                
AMERICAN BUSINESS

WOMAN’S ASSOCIATION

GRIFFIN — The Ameri-
can Business Women’s Asso-
ciation (ABWA) Iris Chapter 
proudly announced Cherryl 
Burks as the recipient of the 
Grif fin 2026 Woman of the 
Year award during its April 
meeting, held at Sanctuary 
Atelier in Griffin.

Burks currently serves as 
Citizen Engagement Special-
ist for Spalding County and 
has been an active leader 
within the ABWA Iris Chap-
ter, holding the position of 
Vice President for the past 
two years. She also chairs 

the organization’s New Pro-
motions & Publicity Commit-
tee, where she has played 
a key role in elevating the 
chapter’s visibility and out-
reach.

Beyond her contributions 
to ABWA, Burks is deeply 
committed to communi-
ty service. She serves as a 
board director for the GA 
Area Resource Center, the 
Salvation Army, the Kiwan-
is Club, and the Community 
Service Block Grant Advi-
sory Board. Her leadership 
experience also includes 
prior service as Chairman of 

ABWA Iris Chapter 
honors Burks as 2026 
Woman of the Year

Special photo

Cherryl Burks (third from the right) poses with her family as she 
accepts ABWA Iris Chapter’s award for this year’s Woman of the 
Year.
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N E W  Y O R K  — 
Walmar t is redesign-
ing the packaging of its 
Great Value products to 
help customers instant-
ly spot whether a bag of 
spicy chips is gluten-free 
or how much protein is 
packed into a serving of 
chicken nuggets.

Encompassing 10,000 
different products, Great 
Value is Walmart’s big-
gest store brand and 
one of the largest food 
and consumer packaged 
goods labels in the U.S. 
The revamp announced 
Wednesday comes as 
shoppers have increas-
ingly treated private-label 
foods not as a stepdown 
from national brands, but 

more as an equivalent.
The new car tons, 

boxes, bags and other 
containers will start to 
appear on Walmart store 
shelves next month, said 
Scott Morris, senior vice 
president of Walmart’s 

U.S. private brands divi-
sion. The overhaul does 
not involve any changes 
to the products them-
selves, he said.

The updates include 
images that are intend-
ed to make the product 
inside more tempting to 
shoppers. For example, 
a Great Value frozen 
lasagna will show a the 
pasta garnished with a 
basil leaf, served on a full 
plate and displayed on a 
red checkered tablecloth 
against a red background, 
according to Walmart 
executives. The current 

box features the lasagna 
against a white back-
ground.

Walmart also is moving 
nutritional information to 
the upper right hand cor-
ner of Great Value food 
packages, Dave Hartman, 
Walmart’s vice president 
of creative design, said. 
The information previous-
ly had no standard loca-
tion, he said.

U.S. consumers have 
become more picky 
about the ingredients in 
their food, looking for 
protein-packed meals or 
items without gluten, for 
example. Walmart said its 
customers, as well as the 
workers who have to pick 
items off shelves quick-
ly to assembly online 
orders, need to be able 
to spot ingredient lists 
quickly to speed up their 
shopping or production.

Bags of Great Value 
chicken nuggets will have 
“11 grams of protein per 
serving” printed in the 
upper right hand corner. 
The photo on the bag 
shows the nuggets on a 
plate with a container of 

red sauce in the middle. 
The packages currently 
in stores don’t mention 
the protein content or fea-
ture an entire plate.

Walmar t launched 
Great Value 33 years ago, 
and the latest changes 
represents the brand’s 
first full redesign in more 
than a decade.

“We’re of fering this 
great product at a very 
affordable price, but there 
was always this kind 
of lagging feeling that a 
customer was buying 
this product that felt like 
they had to compromise,” 
Hartman said. “So that 
was one of the key impe-
tuses in terms of rede-
signing the brand.”

Industr y  ana lys ts 
have said that challeng-
ing economic conditions 
in recent years pushed 
more consumers to buy 
store brands instead of 
familiar name brands, 
which tend to be more 
expensive.

Private brands account-
ed for 23.9% of the pack-
aged food and beverage 
products sold in the U.S. 

last year, up slightly from 
23.7% in 2024, according 
to market research firm 
Circana. That compares 
with 76.1% for national 
name brands last year, 
down from 76.3% in 2024.

Walmart said its store 
label brands account for 
about a quarter of the 
company’s U.S. merchan-
dise sales. The company 
declined to provide sales 
figures for Great Value 
products but has repeat-
edly said that shoppers 
are increasingly gravi-
tating toward its store 
brands.

Other food companies 
are also redesigning their 
packaging. PepsiCo. 
announced earlier this 
month a refreshed design 
for Tostitos to highlight 
claims about colors, fla-
vors or preservatives.

Redesigning Great Val-
ue’s packaging follows 
other moves by Walmart 
to invest in its store label 
products. The compa-
ny said last fall that it 
planned to remove syn-
thetic dyes from its food 
private brands by 2027.

Walmart is repackaging its Great Value brand to reflect changing consumer habits

Walmart via AP

This image provided by Walmart shows from left, 
Walmart’s Great Value Kettle Cooked Lasagna and the 
redesigned packaging for Walmart’s Great Value Lasagna.

will further add to Georgia’s $107 
billion transportation and logistics 
industry that creates and supports 
jobs in every corner of our state,” 
Governor Brian Kemp said in a 
press release.

Construction on the facility will 
take place in multiple phases over 
several years. The first phase is 
expected to be completed in the 
third or fourth quarter of 2027.

The new campus will support 
a range of operations, including 
driver training, equipment mainte-
nance and logistics services. It will 
also feature amenities for drivers 
and additional services such as the 
sale of used truck and trailer equip-
ment and an on-site tire recycling 
operation.

Corey Doel, a representative for 
Prime, said the variety of services 
planned for the campus will trans-
late into a wide range of job oppor-
tunities for local residents. Along 
with drivers, the facility will seek 
mechanics, general maintenance 
personnel and more.

“Our campus is going to be pret-
ty diverse in the type of needs and 
the type of services that we provide 

for our drivers,” Doel said. “That’s 
going to create a lot of different 
opportunities, whether it be in our 
maintenance shops or our cafe or 
dining. We’ve got an eco-shred 
facility that’s going to break down 
old tires and create mulch out of 
them. We’ll have security people, 
general maintenance for our facili-
ty. We’re touching a lot of different 
areas for a lot of different skill sets.”

With the facility’s first date of 
operation more than a year away, 
the company is taking the time to 
evaluate the local labor market, 
Doel said. Salary ranges for the var-
ious positions will be finalized at a 
later date.

Beyond initial hiring, Doel 
emphasized that Prime aims to pro-
mote from within and offer long-
term career growth.

“One thing that we’ve definitely 
been able to see is growth of our 
associates from the inside and real-
ly give them that opportunity to 
prosper,” Doel said. “If they work 
hard, then they deserve to be 
rewarded by new opportunities.”

Prime officials indicated that 
local businesses could play a role 
in building the new campus. While 
final decisions will be made by a 
general contractor, subcontracting 
work will be open for bids, includ-
ing from Spalding County vendors. 
The company also anticipates 

sourcing materials locally if feasi-
ble.

Doel said Prime is also looking 
to establish strong ties within the 
community as the project moves 
forward, including potential part-
nerships with local schools and 
workforce organizations.

“We want to ingratiate ourselves 
in the community and make sure 
that we make all the connections 
that are necessary,” Doel said. 
“Whether it be the local high 
schools or technical [colleges], we 
plan to meet with the Chamber of 
Commerce and — anybody, really 
— to introduce ourselves to the 
community.”

Local leaders said the project is 
expected to strengthen Spalding 
County’s role in Georgia’s logistics 
industry while creating new oppor-
tunities for residents.

“Prime’s facility promises a sig-
nificant capital investment and 
excellent career opportunities for 
the residents of Griffin and Spal-
ding County,” said Nat Doughie, 
chairman of the Griffin-Spalding 
Development Authority. “The 
additional facilities the company is 
building into the campus enhances 
the employee and driver experi-
ence, and we look forward to wel-
coming Prime to our growing and 
thriving community.”

PRIME
FROM PAGE A1

the Downtown Council 
and as a board member 
for Spalding County’s 
Department of Family & 
Children’s Services.

Prior to her current 
role in county adminis-
tration, Burks dedicated 

more than 25 years to 
the field of education. 
She began her career 
at Grif f in Technical 
Institute and continued 
with Souther n Cres-
cent Technical College, 
where she most recent-
ly served for 12 years 
as Director of Student 
Support Services. Her 
academic achievements 
include a Bachelor of 

Science in Mass Com-
munications, two mas-
ter’s degrees in Public 
Administration/Justice 
and Executive Leader-
ship and Human Ser-
vices, and a Doctorate in 
Educational Leadership.

“Dr. Burks demon-
strates her passion for 
young people and her 
community  through 
every aspect of her life. 

We are proud to honor 
her and her work with 
this award,” said Nadine 
Tyft, President of the 
ABWA Iris Chapter.

The ABWA Iris Chap-
ter is dedicated to sup-
porting business women 
in the Griffin community 
and developing young 
women seeking to bet-
ter their lives through 
advancing their educa-
tion. The organization 
celebrates Burks’ out-
standing leadership, 
professional accomplish-
ments, and unwavering 
dedication to improving 
the Grif f in-Spalding 
community.

ABWA
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Miss your  
paper? 

Call the 
circulation 

department,  
770-227-3570

adnum=71461113

Wearehiring
plumbers

Action Plumbing is seeking
experienced residential and
commercial service plumbers

trained in installations, repair, and
maintenance on plumbing systems

Apply at actionplumbingco.com/careers
or call 770 892 PLUM (7586)
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COMPANY DIVP/E CLOSE CHG
YTD
CHG

3M Co. 3.125 151.24 -1.31 -8.86
AFLAC Inc. 2.417 112.98 +1.04 +2.71
AGCO Corp. 1.112 115.27 -7.31 +10.95
AT & T Inc. 1.1 8 25.46 -0.16 +.62
Abbott Laboratories 2.527 101.56 +.51 -23.73
Altria Group Inc. 4.216 64.42 -1.20 +6.76
American Express Co. 3.821 329.06 +2.10 -40.89
Bank of America Corp. 1.114 54.32 +.97 -0.68
Best Buy Co. Inc. 3.813 63.39 +1.33 -3.54
Boeing Co. 8.2 223.93 +.16 +6.81
Bristol-Myers Squibb Co. 2.517 57.89 -0.19 +3.95
Caterpillar Inc. 6.041 770.17 -24.08 +197.30
Chevron Corp. 7.128 184.91 -2.11 +32.50
Cisco Systems Inc. 1.630 82.36 -0.25 +5.27
Citigroup Inc. 2.419 131.69 +2.11 +15.00
Coca-Cola Co., The 2.125 75.31 -0.59 +5.40
Colgate-Palmolive Co. 2.132 83.49 -0.67 +4.47
ConAgra Brands Inc. 1.4 14.09 -0.19 -3.22
Deere & Co. 6.433 576.64 -19.40 +111.07
Delta Air Lines Inc. 0.7 9 71.99 +.29 +2.59
DuPont de Nemours Inc. 0.8219 46.06 -0.62 +5.86
Exxon Mobil Corp. 4.122 149.01 -0.23 +28.67
Ford Motor Co. 0.6 12.71 .00 -0.41
GE Aerospace 1.839 313.93 -4.07 +5.90
Goodyear Tire & Rubber C0.6 6.73 -0.11 -2.03
HP Inc. 1.2 7 19.23 +.24 -3.05
Home Depot Inc., The 9.324 338.91 -3.80 -5.19
Honeywell International Inc4.733 232.19 -1.05 +37.10
Intel Corp. 0.5 64.94 +1.13 +28.04
International Paper Co. 1.8 36.51 -0.03 -2.88
Intl Business Machines Co6.722 244.80 +4.53 -51.41
JPMorgan Chase & Co. 6.015 305.93 -5.19 -16.29
Johnson & Johnson 5.322 238.67 -1.43 +31.72
Kroger Co., The 1.443 66.63 -0.56 +4.15
McDonald's Corp. 7.426 306.26 +3.04 +.63
Merck & Co. Inc. 3.416 117.90 -2.06 +12.64
Microsoft Corp. 3.626 411.22 +18.11 -72.40
NCR Voyix Corp. ... 43 6.91 +.08 -3.29
Oracle Corp. 2.030 169.81 +6.81 -25.10
PepsiCo 5.626 154.85 -0.87 +11.33
Pfizer Inc. 1.720 27.19 +.08 +2.29
Philip Morris Internat. Inc. 5.822 157.19 -2.28 -3.21
Procter & Gamble Co., The4.221 143.38 -1.00 +.07
Regions Financial Corp. 1.012 27.85 +.10 +.75
Southern Co., The 2.924 94.64 -1.32 +7.44
Verizon Communications I2.811 45.03 -0.45 +4.30
Vodafone Group PLC 0.5 15.59 -0.03 +2.38
Walmart 0.946 124.76 -0.29 +13.35
Walt Disney Co., The 1.515 103.04 +.45 -10.73
Wendy's 0.5 8 6.90 +.12 -1.43




